
How to benefit from the UK’s biggest 
‘value of advice’ campaign in 2025



Alex Whitson
Managing Director

VouchedFor

Phil Bray
Director and Founder
The Yardstick Agency

Our panel



The 2025 ‘value of advice’ campaign?
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The 2025 ‘value of advice’ campaign
Building trust and understanding in the profession



Championing advice has never been more important

*The Langcat - The Advice Gap 2023. 5m consumers with £250k investable assets; only 25% use a financial adviser.

3.75 
million

1.25 
million

non-advised vs 
advised consumers

Awareness

Trust



Press coverage does little to help build trust



More advice = more consumer wealth = more AUM

Advised

Non Advised
33% 
of people hold >25% 
of investable assets in 
investments

80% 
of people hold >25% 
of investable assets in 
investments

Source: The Advice Gap 2023 by The Langcat



Our ambition: make the 2025 campaign the most impactful ever

Reaching 3 million people in The Times, The Telegraph and online

A regional, digital Guide will be seen by ~1 million people

NEW claim a free firm profile on VouchedFor (1m+ visitors p.a.)

NEW national press and digital campaign sharing real human stories

NEW video content to help you engage potential clients

NEW national awards ceremony



The Guide ‘bangs the drum’ for good advice

6 years
celebrating the 

profession

Reaching over 3 million 
people through The Times, 
Telegraph, and online



We will also send it to 1,000s of solicitors and accountants

Dear Clive,

I hope you are well.

Mindful of the SRA’s latest guidance on referring responsibly, we thought you’d be interested to receive a list of 
Top Rated Financial Advisers in your area. You may have seen this list circulated in The Times at the weekend.

All these advisers have received excellent client feedback as well as being vetted and monitored by us.

If helpful, I’ve also attached a pre-populated due diligence template, approved by the SRA, which can be used in 
making referrals.

Best wishes,

Alex

Alex Whitson
Managing Director
VouchedFor



A regional Guide distributed regionally to ~1 million people



NEW national press and digital campaign

Reaching millions in the 
The Times and online



NEW video content to help you engage potential clients

I wanted to buy my first home but suffer from a mental health condition and heart condition that is exacerbated by stress and anxiety.

My adviser listened to me, and did everything to put me at ease. And now, here I am, a homeowner! I couldn’t have got through it without her.





Overview

VouchedFor and Owen James are 
delivering a new calibre of awards 
evening - one judged by clients. 

It will start a movement, inspiring 
the profession to reach the highest 
levels of client experience.

May 8th 2025, The Biltmore Mayfair





Our ambition: make the 2025 campaign the most impactful ever

January - December:

NEW national press and digital campaign sharing real human stories

NEW video content sharing real human stories, to help you engage potential clients

March

National Guide reaching 1.4 
million readers of The Times

April (onwards)

Digital regional Guide reaching 
c.1 million people online

June

National Guide reaching 1 million 
readers of The Telegraph

May

NEW national awards evening



How you can benefit
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Free profiles for every firm

Consumers need a better gateway to advice.

To help stop scams, we’re building one, 
easy-to-use, directory with a free profile for 
every FCA-regulated firm…

…improving transparency and trust in the 
advice profession.

Completely free 

Quick to set up

1 million site visitors each year



Make client feedback your most valuable asset

Profile since July 2020

10 directly attributable clients

£2.5m - £3m AUM

"VouchedFor is a no brainer.  In terms of value for money, it's incredible.

I don't want to grow stratospherically, but I've had several clients who've 
come to me directly after reading my client reviews on VouchedFor.”

- PAUL HANDFORD, FINANCIAL ADVISER, SANDRINGHAM



Based on 579 responses from 480 advisers to a monthly survey on the volumes of new prospective clients they have met in the 
previous month. The results reflect the difference in experience between the median adviser who has been on VF for between 12
& 24 months vs the median adviser who has been on VF for less than 6 months. Direct enquiries through VouchedFor are excluded. 

£168k 
extra value 
created per 
adviser each year

VouchedFor reviews transform advisers’ businesses

8 
…once an adviser is up and 
running on VouchedFor*
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£64k
Value-creation per 
adviser per year, 

assuming £8k LTV
per client

Extra clients per year
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Clients see it’s not just them who think their adviser is great
(= more referrals) 

of clients are more likely
to refer their adviser to 

friends, having read their 
VouchedFor reviews

79%

*40,688 VouchedFor reviewers Jan-Nov 2020



…and accelerate your growth with Top Rated status

Featured in the Guide since 2019

Added £10m AUM per year for three years

Grew total AUM 150% before successful exit

“The quality of new enquiries was off the scale.

All we had to do was get Top Rated status and promote that.”

- BRIAN HILL, EX-FINANCIAL ADVISER AND MANAGING DIRECTOR, JONES HILL



Brian shared his achievement with local newspapers



25

…and accelerate your growth with Top Rated status

Top Rated mortgage adviser since 2019

300 new clients in 2023

2x YoY growth in 2023

“I can see that clients have already checked my profile before calling 
me - that gives them the confidence to reach out.”

- ROSHAN VITHARANAGE, DIRECTOR, BVS MORTGAGES



Roshan’s reviews help him rank highly on Google search



and his Top Rated Adviser achievement helps him build trust

Top Rated Adviser
email signature

Top Rated Adviser
certificate



Which reduces time spent converting prospects by 75%

> 1 hour < 15 mins

Onboarding time 
before VouchedFor

Onboarding time 
with VouchedFor



 

Client referrals are the best way to grow, but the 
funnel has many drop off points

Client is delighted 
with their adviser

Client recommends 
their adviser to a 

friend

Client’s friend 
researches and 

contacts the adviser 

Client’s friend meets 
the adviser

The problem

95% of clients say they’d 
recommend. Only 26% regularly do.

Asking clients for referrals drives 2x the 
volume. Yet only 13% of wealth clients 
have been asked. 

88% of clients research a recommended 
adviser before making contact. Only 10% 
get in contact.

53% of clients who leave a 5* initial rating 
convert. This drops to 14% at 4*. Yet most 
firms don’t really know what happens in 
initial meetings.

How we help

Elevation reveals key actions to turn clients 
into passionate advocates. VouchedFor public 
reviews make 85% of advisers try harder.

Elevation highlights which clients to ask for 
referrals. Also, VouchedFor reviews make 
83% of clients more likely to recommend.

1 in 3 of all our members’ new clients read 
and were influenced by their VouchedFor 
reviews. Adviser-level SEO is key here.

Elevation offers powerful insights to help turn 
more prospects into clients. VouchedFor 
reviews/tools build trust and first impression 
reviews make advisers try harder.

Sources: 380k+ clients’ feedback collected through VouchedFor. VouchedFor adviser member research. The Yardstick Agency research.  

Client’s friend 
becomes a client



Recap



31

How to qualify for the Top Rated Guide

Receive 10+ client reviews in 2024

Achieve an average rating of 4.5 stars in 
2024

Achieve an all-time average rating of 4.5 
stars

Fully verified by VouchedFor and pass all 
checks

Invite 100% of clients to leave feedback in 2024

Achieve a minimum response rate of 20%

Achieve an average firm rating of 4.7 stars

Surpass average benchmark for passionate advocacy (20% 
for FAs, 50% for MAs and PAs)

Surpass average benchmark for clients showing no 
markers of risk (75%)
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How to qualify for the Top Rated Guide

GUIDE.VOUCHEDFOR.CO.UK TO REGISTERVISIT 

http://guide.vouchedfor.co.uk


Top tips checklist

TODAY: speak to the team to see how close you are to qualifying for the Guide

TODAY: claim your free firm profile

JANUARY: look out for info on award categories to see if you’re shortlisted

JANUARY: use the ‘value of advice’ video to engage clients

APRIL: get further exposure in the regional Guide

MARCH: update your comms with your Top Rated rep tools, and share the Times’ Guide

JUNE: celebrate again with the Telegraph Guide



Questions?
a.whitson@vouchedfor.co.uk

phil@theyardstickagency.co.uk



customer_service@vouchedfor.co.uk 

phil@theyardstickagency.co.uk

Thank you

mailto:customer_service@vouchedfor.co.uk

