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In the next 30 minutes, we’ll share…

● Why client feedback is becoming more important and an introduction to Elevation

● Our partnership with Quilter incl. timeline

● Option to put parts of your feedback public through verified membership

● Q&A



The importance of client 
feedback and intro to
Elevation



The Consumer Duty requires all advice firms to collect and act on 
in-depth client feedback

‘[Consumer] feedback should be fairly considered and acted upon.’

P. 46 FG 22/5 Finalised Consumer Duty Guidance, FCA

‘The right MI is key. Do you know the outcomes your customers expect? Do 
you ask them for detailed feedback in the right way?’

Consumer Duty - Our Expectations Of Firms, FCA Solihull Event, March 2023

‘Good survey design and sampling methodology requires specialist 
expertise.’

P. 85 FG 22/5 Finalised Consumer Duty Guidance, FCA



“As I get nearer retirement then stability 
has been key, knowing that I can rely on 
David to watch and react to potential 
trends has given my real peace of mind.
‘An investment in knowledge pays the 
best interest’ and David definitely has the 
knowledge to make sound decisions.” 

- feedback for David Crabbe

“He has been absolutely amazing! He is 
so patient and kind and really helped me 
to understand … I really feel like he has 
helped me for the first time ever to 
understand pensions and not make it so 
scary in my head.”

- feedback for Takunda Sando

“Tony has given me excellent advice over 
the last five years on consolidating my 
investments and pension planning for 
retirement.”

- feedback for Tony Woodward

“Nick has been amazing … I found him 
very approachable and felt I could ask 
questions at any point. He has ensured 
that the product is right for us and his eye 
for detail is phenomenal, coming 
backwards and forwards with better 
products and ideas throughout this 
process.”

- feedback for Nick Winter

“He was very knowledgeable and gave 
me honest and open feedback about my 
current financial situation. He listened to 
my life values and gave his opinion on 
what was likely to be a best fit for that, all 
in a very easy to understand way. Very 
happy with the consultation. Thanks 
James.”

- feedback for James Marston

“Claire has given me sound advice and 
takes time explaining all products and 
investments in great detail… She is super 
efficient and professional and always a 
friendly face, I trust and respect her 
knowledge and she is also very good at 
proposing options. I feel my investments 
are in safe hands.” 

- feedback for Claire Watson

Client feedback reveals the true value of financial advice



£2,000
Avge. value of a 
Financial advice 

review

£130
Avge. value of a 

Protection review

£180
Avge. value of a 
Mortgage review

Source: 16,377 clients’ feedback left in September and October 2024 through Elevation. Incremental 
revenue opportunities relate to things like cross-sells and referrals.

Client feedback also unlocks significant extra revenue 



Our Elevation enhanced client survey helps you capture the full value of 
client feedback, strengthening and growing your business



Elevation makes it easy to gather feedback, understand key trends, 
identify actions, and uncover opportunities to grow

Clients complete 
an online form

Advisers get real 
time access to the 

responses

Advisers can track 
opportunities for 

each client



Elevation gives an objective overview of client experience



And clearly highlights any potential issues or opportunities



Elevation is the UK’s fastest-growing financial advice client 
feedback platform 

10k+
adviser users (up 5k 

in 12 months)



Our partnership with 
Quilter



Feb ‘25

Webinars

Wednesday 26th Feb @ 
14:30-15:00

Tuesday 4th March @ 
12:00-12:30

Early Mar ‘25 Mid Mar ‘25

121 calls 

Regional Directors invited 
to launch planning call

Advisers can
 also request one 121 
calls if they would like 

one

Q2 ‘25 onwards

Feedback invites begin

Central feedback invites 
begin (you can get a head 

start and invite some 
yourself)

Timeline for your cohort 

Recording + account access

Webinar recording email

Email granting you access to 
your Elevation account



In the next couple of weeks you will get access to your account 



You can trial inviting feedback yourself



Example client feedback journey

https://docs.google.com/file/d/1RzAhfVhUh-kDPDUvD_N1MRQ-ExGTLBaS/preview


Elevation can work alongside other feedback gathering (e.g. Google 
reviews)

If you already collect client feedback, great.

But in isolation it’s unlikely to meet the 
needs of Consumer Duty or give you the 
depth of insight (e.g. around commercial 
opportunities) that Elevation can.

Most clients are happy to complete both a 
survey and testimonial request, letting them 
know an invite for each will follow is 
powerful. 

“I really care about delivering 
the best possible service. Your 

feedback helps me do that. 
After this meeting you will 
receive an invite to leave a 

short [Google] review and a 
link to a more in-depth 5 

minute survey from 
VouchedFor. I’d value your 

feedback but please don’t feel 
under any obligation.”

Used successfully by a Quilter adviser at 
the end of each annual review



Verified membership



(public website, optional, 30% discount 
available, £40+VAT pm vs £57+VAT)

(private feedback, access being given 
to all Quilter advisers)

The same client feedback process powers both our services



● 4,700+ verified members

● 340,000+ clients’ feedback

● 1 million consumers use us each year to find 
and check advisers

VouchedFor is the UK's no. 1 review site* for financial advisers
Focussed on building public trust and understanding around advice

* Based on 340,000 financial advice client reviews as at  Nov 2022 and 3,700 financial adviser 
members, more than any other UK review site.

8 extra 
clients avge. 
per year once 
up and running



21

Clients see it’s not just them who thinks their adviser is great
(= more referrals) 

of clients are more likely
to refer their adviser to 

friends, having read their 
VouchedFor reviews

79%

Source: 79,618 VouchedFor reviewers Jan-Dec 2022



Prospects are more likely to get in touch and convert
(= more referrals)

1 in 3
New clients find and read 
an adviser’s VouchedFor 
reviews, before making 
contact 

22

Source: 1 in 3 of all reviewers in 2022 who became a client after their adviser joined VouchedFor said they read and were influenced by their 
adviser’s VouchedFor reviews.



The Times

The Telegraph

Huge adviser engagement (social media)

NEW National awards ceremony

NEW Real life human stories

Our annual Top Rated Adviser campaign celebrates the value of 
advice, reaching over 3 million people



Quick recap

You will receive access to your Elevation account in the next couple of weeks

You can play around and invite your own client feedback 

You are welcome to have a 121 call with one of the VouchedFor team at any point

Central feedback invites will begin very gradually in May

You have the option to access a 30% discount and put the relevant parts of your feedback 
public on VouchedFor at any time 



Would you like any more information on any of the 
following?

● Why the Consumer Duty requires more in-depth client 
feedback collection

● The feedback invitation process
● The option of public profiles
● No, thanks. I have all I need for now.

Quick poll



Questions?
serena.evans@vouchedfor.co.uk



Thank you
serena.evans@vouchedfor.co.uk


